
#CoffeEquality

The Brief 
HeForShe’s mission is to create true gender equality 

across the globe.... Inspire people to take action in their 
daily lives to fight stereotypes, speak up for equality, and 
spread the message to others.... Find a way to influence 

movers and shakers. This is NOT just about 
talking to men.

The Insight
Small cases of gender stereotyping are either entirely 

unnoticed or are deemed too trivial to question. 
However, it is these small acts that form the basis of 

larger issues and fuel global gender inequality. 

The Problem
Gender inequality still exists today despite exten-
sive national and international efforts. Out of over 
135 nations, only 4 have achieved true equality. 

Although there have been substanstial progresses, 
many harmful issues of gender discrimination 

still prevail today. 



The Idea
We propose to utilise a medium that is just as small yet equally as important to 
spread our message. 

We will change Starbucks’ free Wi-Fi access names to questions that will 
engage the user and bring everyday gender stereotyping into the 
equality conversation.

To access the free Wi-Fi, the user will have to correctly answer
coffee-related questions concerning everyday gender stereotyping which are 
typically unnoticed or ignored. The questions will inspire users to consider how 
they might either be victims of, or unknowingly perpetuate, small acts of harmful 
gender bias. As the campaign will reach the user in a social environment, they 
will be in a prime position to spread the message to friends and family.

In doing so, we are transforming a global super-brand into an advocate for the
HeForShe cause, consequently sparking millions of reactions in unsuspecting
customers. Other companies wanting to join the fight are encouraged to use the
campaign to take a global, united stand against inequality.

Movers & Shakers - Why 
Starbucks?
Starbucks are committed to all aspects of equality in society; championing
diversity and inclusion, Starbucks’ Howard Schultz is the leading
CEO activist.

Through partnering, Starbucks will become our very own
global mover and shaker, inspiring its customers and staff to recognise
and react to everday inequalties.


	problembriefinsight
	FINALFINALPDF

